Out here in Wyoming we are at the mercy of a few radio stations that oversell

advertising and cut into what little programming they do have to
extra commercials. Id rove for 20 minutes to home from work one
heard a single thing except commercials. That was the day I said
to Radio Shack and bought an XM. I hope the FCC understands that
paying customer and not JOE BLOW AUTO down the street who is the
customer. I.E. I am paying for the privilege of not listening to
local radio adds.
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I KNOW WHERE TO GO TO BUY A CAR OR GET SOME CHOW. I DON?T HAVE TO BE REMINDED
20 TIMES A DAY. OR AT THE BOTTOM OF THE NINETH 2 OUT BASES LOADED AND THESE

JOKERS BROKE FOR AN ADD. No Kidding!!!

Steve Harlan
Gillette, Wyoming



